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Portfolio Overview 

 

In February 2017, I signed on as a contract web content writer as part of a massive content marketing 

undertaking within IBM to retell the entire IBM product story on IBM Marketplace.   

My challenge was to help break down content and design silos across the enterprise, ensure a professional level 

of content, enable intelligent cross selling and to assist in delivering a single product catalog for global 

consumption.  Demonstrable increases in traffic, engagement and revenue were the measure by which the 

project would be assessed.  

I was one of six members of the analytics squad charged with writing and producing PDP (product detail pages). 

Each squad member was required to deliver 2-3 new pages on a weekly basis related to the IBM analytics 

portfolio of products.  

To do so successfully I either had to write new pages from scratch or work with subject matter experts to weave 

together content assets into a cohesive and compelling story that was suitable for IBM marketplace.  Other 

times required me to rewrite prototype material, study demo videos, white papers, case studies, infographics 

and other collaterals to get the information required to build out a new page on IBM Marketplace.  

Our analytics squad was reportedly the top producing team out of nine teams on the Catalog Expansion project 

and I was the highest producing and consistent content writer on the analytics team.   

This project garnered much praise and attention for the speed and excellent quality of content that was 

produced for IBM Marketplace.   

As of June 2017, the IBM Marketplace catalog averages an engagement rate 50% higher than the average non-

Marketplace product pages across IBM.com. The new pages accounted for 5% of traffic, 15% of all live chats, 

and 50% of new registrations. In short, we were told they work. 

I am extremely proud of being part of that success!  It is my hope that if you are reading this you have a need for 

that kind of content success too.  

What follows are a sample of the product pages that I have personally produced on this project. Please contact 

me if you would like to see more – there are 40 or so others. Unless otherwise noted, all text in the images can 

be assumed to come from my keyboard. Enjoy and hope you to hear from you soon.   

Kind regards, 

 

Matthew J. De Reno 
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IBM Case Manager 

IBM Case Manager empowers case workers with persistent access to critical information, 

workflow tasks and key analytics in the lab or out in the field. 

https://www.ibm.com/kn-en/marketplace/case-manager 

 

Figure 1: Case Manager Landing Page 

https://www.ibm.com/kn-en/marketplace/case-manager


M a t t h e w  J .  D e  R e n o  |  4 1 2 - 9 6 9 - 1 3 4 2  | 4 | P a g e  

 

 

Figure 2: Case Manager Intro and Hero Asset 
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Figure 3: Case Manager Benefits and Feature Tease 
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Figure 4: Case Manager Details Page 
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IBM Case Manager for Investigations 

IBM Case Manager for Investigations empowers case investigators with persistent capabilities, 

analytics, tools and process controls to capture and access key case information anywhere. 

https://www.ibm.com/kn-en/marketplace/case-manager 

 

Figure 5: Case Manager for Investigations Landing Page 

https://www.ibm.com/kn-en/marketplace/case-manager
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Figure 6: Case Manager for Investigations Full Page Thumbnail 
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Figure 7: Case Manager for Investigations Intro and Hero Asset 
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Figure 8: Case Manager for Investigations Details Page 
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IBM InfoSphere Master Data Management 

IBM InfoSphere Master Data Management (MDM) manages enterprise data, no matter what 

type of repository or data model, and presents it in a single trusted view. 

https://www.ibm.com/us-en/marketplace/ibm-infosphere-master-data-management 

 

 

Figure 9: InfoSphere Master Data Management Landing Page 

https://www.ibm.com/us-en/marketplace/ibm-infosphere-master-data-management
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Figure 10: MDM Full Page Thumbnail 
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Figure 11: MDM Intro, Hero Asset and Benefits Summary 
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Figure 12: MDM Details Page 
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IBM InfoSphere Information Governance Catalog 

IBM InfoSphere Information Governance Catalog is an interactive, web-based tool that enables 

users to create, manage, share and use trusted business knowledge. 

https://www.ibm.com/us-en/marketplace/information-governance-catalog 

 

Figure 13: Information Governance Landing Page 

https://www.ibm.com/us-en/marketplace/information-governance-catalog
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Figure 14: Information Governance Full Page Thumbnail 
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Figure 15: Information Governance Intro, Hero Asset and Benefits Summary 
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IBM InfoSphere DataStage 

IBM® InfoSphere® DataStage® integrates data across multiple systems, supports extended 

metadata management and scalable, big data enterprise connectivity. 

https://www.ibm.com/us-en/marketplace/datastage 

 

Figure 16: DataStage Landing Page 

https://www.ibm.com/us-en/marketplace/datastage
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Figure 17: DataStage Intro and Hero Asset 



M a t t h e w  J .  D e  R e n o  |  4 1 2 - 9 6 9 - 1 3 4 2  | 20 | P a g e  

 

 

Figure 18: DataStage Benefits Summary and Feature Tease 
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Figure 19: DataStage Details Page 
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IBM ILOG CPLEX Optimization Studio 

IBM ILOG CPLEX Optimization Studio provides an enterprise model development toolkit for 

mathematical and constraint programming to optimize business decisions. 

https://www.ibm.com/us-en/marketplace/ibm-ilog-cplex 

 

Figure 20: ILOG CPLEX Landing Page 

https://www.ibm.com/us-en/marketplace/ibm-ilog-cplex
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Figure 21: ILOG CPLEX Intro and Hero Asset 
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Figure 22: ILOG CPLEX Details Page 
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IBM Content Navigator 

IBM Content Navigator enables users to access, manage and use enterprise content from 

nearly any mobile device, anytime and from anywhere across the enterprise. 

https://www.ibm.com/us-en/marketplace/content-navigator 

 

Figure 23: Content Navigator Landing Page 

https://www.ibm.com/us-en/marketplace/content-navigator


M a t t h e w  J .  D e  R e n o  |  4 1 2 - 9 6 9 - 1 3 4 2  | 26 | P a g e  

 

 

Figure 24: Content Navigator Call to Action and Offering Image 
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Figure 25: Content Navigator Intro and Hero Asset 
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Figure 26: Content Navigator Details Page 
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ILOG Daeja ViewONE 

IBM Daeja ViewONE opens, reviews, marks up and redacts content without requiring a 

document's native application. 

https://www.ibm.com/us-en/marketplace/ibm-daeja-viewone 

 

Figure 27: Daeja ViewONE Landing Page 

https://www.ibm.com/us-en/marketplace/ibm-daeja-viewone
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Figure 28: Daeja ViewONE Intro and Hero Asset 
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Figure 29: Daeja ViewONE Benefits Summary and Feature Tease 
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Figure 30: Daeja ViewONE Details Page 
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IBM Algorithmics Portfolio Construction and Risk Management 

IBM Algorithmics Portfolio Construction and Risk Management is an advanced portfolio and 

risk analysis platform. 

https://www.ibm.com/us-en/marketplace/ibm-algorithmics-portfolio-construction- 

 

Figure 31: Portfolio Construction and Risk Management Landing Page 

https://www.ibm.com/us-en/marketplace/ibm-algorithmics-portfolio-construction-
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Figure 32: Portfolio Construction and Risk Management Intro and Hero Image 
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Figure 33: Portfolio Construction and Risk Management Benefits Summary and Feature Tease 
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Figure 34: Portfolio Construction and Risk Management Details Page with Case Study 
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IBM BigInsights BigIntegrate 

BigInsights BigIntegrate provides a flexible and scalable platform to transform and integrate 

Hadoop data. 

 

Figure 35: Big Insights BigIntegrate Landing Page 
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Figure 36: Big Insights Big Integrate Intro and Hero Asset 



M a t t h e w  J .  D e  R e n o  |  4 1 2 - 9 6 9 - 1 3 4 2  | 39 | P a g e  

 

 

Figure 37: Big Insights BigIntegrate Benefits Summary 
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Figure 38: BigInsights BigIntegrate Details Page and Call To Action 
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Endorsements 

 

Matt DeReno: Experienced, fast, autonomous, talented writer/content lead available at the 

end of June 

There are a few rare times when you work with someone who "just gets it," who has the right expertise for the 

job, who is able to autonomously handle all the little blockers that pop-up and progress a project towards its 

stated objectives. They do so easily, and with professionalism. They have a great attitude, and are reliable -- 

moreover, their work achieves results.  

Matt DeReno is such a person, and he has been making my life easier and consistently producing quality PDP 

pages since coming onboard the IBM Catalog Squad in Q1. Unfortunately, our migration project will be 

completed end of June our budget won't be able to support additional resources beyond that time. 

It would be benefit IBM to keep Matt. In addition to the above, he came to my project with previous IBM 

experience and he knows how we work and how to get things done here.  If any of you have need of a qualified 

writer or web content lead—I'd pick up Matt. 

—Kevin M. 
IBM Content Strategist 

 

Re: IBM Daeja ViewONE Marketplace page 

I want to see if I can get Matt to finish up the IBM Daeja page because there were some edits that still need to 
be done previously and he did a great job of creating the page - and knows the product very well. He had some 
changes to suggest to the team, and I just want to ensure he can finish it up and get your permission. Thanks! 

 
—Stephanie W. 

IBM Portfolio Marketing Manager 
 

Subject: Matt's Web page screenshot guidelines 

Matt has done an amazingly thorough job of creating a "how to" on capturing screen shots and formatting them 
into one PDF page. Please see attached. 
 
Once you've gotten to the step of entering your page in PWB and generating a preview without errors, please 
use these procedures to create a single PDF (per page) to send to Ron for Apple review and approval. 
 
If you have questions how to use these guidelines, please contact Matt as I'll be learning how to do this along 
with everyone else. 
 
Thanks again, Matt. Great job! 

—Thomas S. 
IBM Web, Marketing and Video Writer 
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Contact 
 

Thank you for reviewing this work sample. I appreciate your valuable time.  

It is my hope that one day I might help tell your story.  

 

 

 

 

Matthew J. De Reno 

 

205 Kinvara Drive | Pittsburgh, Pennsylvania 15237 

e. | matt.dereno@scratchwriting.com e. | scratchwriting.com 

f. | https://www.facebook.com/ScratchWriting/ 

l. | https://www.linkedin.com/in/mattdereno 

t. | https://twitter.com/ScratchWriting  

 

“The Web Abides”  
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